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Advertise with the Technique, 
Reach a Community of Thousands!

Technique,

With a circulation of 7,000 newspapers distributed each Friday all over 
campus and the surrounding Atlanta metro area, in addition to the 
website receiving over 7,000 views each week, the Technique is the perfect 
answer to spreading awareness of your business, services, events, meet-
ings, and opportunities.

Advertising in the Technique not only caters to the students of Georgia 
Tech, but also to the parents, alumni, faculty, and staff of the University as 
well. Parents Weekend in the Fall brings thousands of out of state visitors 
looking for the best restaurants and hotels, not to mention Homecoming 
drawing even more families and alumni to Atlanta in search of merchan-
dise and recreation. Faculty and staff also look to the Technique for the 
best local deals around campus. 

It’s time to take advantage of these discounted student newspaper ad 
rates. Let our Technique be your best technique!

Student Staff

Brighton Kamen | EDITOR-IN-CHIEF 
editor@nique.net, 404.894.2831

Zoie Konneker| ONLINE EDITOR 
online@nique.net

Professional Staff

MAC PITTS | DIRECTOR OF STUDENT MEDIA 
404.894.7732

Kenisha Allen| MARKETING & ADVERTISING 
COORDINATOR
ads@nique.net, 404.894.2830

CONTACT USTHE BEST STEP FOR YOUR BUSINESS
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We also have multiple special 
publications every year.

WELCOME BACK | AUGUST
The Welcome Back issue prints at the beginning of every 
school year, allowing advertisements to be seen by new, 
incoming first-year students, as well as returning students, 
faculty and other staff.

CAREER FAIR GUIDE | SEPTEMBER
Filled with ambitious students looking for jobs, co-ops and 
internships, the Career Fair special issue is a sure-fire way to 
ensure that your ad gets seen by freshmen and seniors alike.

HOMECOMING | OCTOBER
The Homecoming issue is published the Friday before the start 
of Homecoming week, and stays on the racks for a week. 
Students can pick up a copy for important dates pertaining to 
homecoming week and read about Tech traditions.

“TO HELL WITH GEORGIA” | NOVEMBER
Up with the white and gold! The most anticipated football 
game of the season is supplemented by this issue. Each news-
paper includes  a “To Hell with Georgia” insert to bring to the 
game and use as a sign.

HOUSING GUIDE | JANUARY/FEBRUARY
Our annual Housing guide has a plethora of information 
regarding on- and off-campus housing options available to 
students, staff and faculty alike. 

APRIL FOOLS | MARCH/APRIL
Every year for April Fools, we print a fun issue full of jokes and 
fake stories, catching the attention of the student body. This 
issue is guaranteed to have good pick-up stats.

BEST AND WORST OF TECH | APRIL
Learn about the best and worst parts of Tech, be it the smelli-
est building on campus or the best food around campus. 
Don’t miss this opportunity to make your business, product or 
service stand out with the best Tech has to offer.
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Here are the standard advertising 
rates and information.

STUDENT CAMPUS LOCAL NATIONAL

$220 $295 $750 $1110

$115 $150 $375 $560

$55 $70 $180 $270

$35 $50 $120 $135

· Printing in color will cost an additonal $400 per ad for local and national advertisers, and $200 additional 
for student organizations and campus departments. 

PRINT AD DIMENSIONS

9.81 x 14.75” 9.81 x 7.5” 5.81 x 6” 3.81 x 6”

ONLINE ADVERTISINGNEWSPAPER INSERTS

One insert per issue is accepted on a 
first come, first serve basis. Inserts are 
printed on 8.5 x 11 glossy paper. The 
flat rate is $500. Artwork files must be 
sent to Technique for approval 10 days 
before requested publication date. It 
is the responsibility of the advertiser 
to deliver print ready materials to the 
printer on the Monday of the week of 
publication date. 

Walton Press, Inc. 
402 Mayfield Drive
Monroe, GA 30655

770.267.2596 
www.waltonpress.com

· Additional 20% will be added to all ad rates for page placement requests. FInal total due will be reflected 
on balance due on invoice. Page placement subject to availability.



Online Advertising Rates and 
Information

The nique.net averages over 7,000 page views each week. We accept 
JPG, PNG, Flash, and HTML. Ads will be uploaded to the 
www.nique.net site within the week of receiving an ad order, unless 
otherwise noted. 

Ad sizes offered are 300 x 250 pixels and 468 x 60 pixels. The 300 x 
250 appears on the right side above the scroll line, while the other 
ad size of 468 x 60 pixels appears in the middle of the page below 
the scroll line. Size of the submitted ad must match either of these 
options, or the ad will be sent back to the advertiser for resizing. 

OPTION A

COST: $13 per 1,000 impressions. 

END DATE: Not required.

PAYMENT: Due in advance. 

OPTION B

COST: $25 per 1,000 impressions. 

END DATE: Must be established in 
advance. 

PAYMENT: Due after end of the 
campaign; only pay for impressions 
used.
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How To Submit an Ad Request

TO SUBMIT AD REQUEST:

     Step 01.  Go to www.mediakit.nique.net.
     Step 02.  Click on SUBMIT AN AD NOW.
     Step 03.  Select your organization type.
     Step 04.  Select an ad size. 
     Step 05.  Fill in the requested information. 
     Step 06.  Click on ADD TO CART.
     Step 07.  Confirm information in cart.
     Step 08.  If applicable, enter coupon codes.
     Step 09.  Click on PROCEED TO CHECKOUT.
     Step 10.  Complete billing information form.
     Step 11.  Select to pay either ONLINE or OFFLINE.
     Step 12.  Click on PLACE ORDER.

ORDER CONFIRMATION:

After you complete these steps, you will receive a 
confirmation email. 

Please review and email ads@nique.net or call 
404.894.2830 if there are any questions or changes 
to be made. 

ARTWORK REQUIREMENTS

Print
Size of submitted artwork must be equal to the ad size 
requested. Please keep in mind page orientation of the ad 
sizes (full, quarter, and sixth are vertical orientation and 
half is horizontal orientation). If the artwork size is smaller 
than ad size requested, ad will float in space with white 
background. Artwork must be in TIFF, PDF, EFPS, or AI 
format an in CMYK color mode only. All fonts must be 
outlined, embedded or packaged with the files. Any 
unavailable fonts will be substituted at the discretion of 
the Technique. Artwork resolution must be at least 250 dpi 
for TIFF and must not be compressed. 

Online
Artwork must be in JPG, PNG, Flash, or HTML and sized at 
300 x 250 pixels or 468 x 60 pixels. Size of submitted ad 
must match either of these options, or ad will be sent 
back to advertisers for resizing.
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4,000
international students

Demographic Information 
About the Readers

The Technique has a 100 year history of providing space for campus 
groups and departments to tell the Tech community about the 
events they are running, the achievements they wish to celebrate, 
and the issues they care about. Advertising with the Technique is the 
best way to reach the entire Institute with an attractive and compel-
ling message!

Tech students spend over $250 million a year on dozens of products 
and brands. They buy gadgets and video games, books and cloth-
ing. With a diverse student body from nearly every U.S. state and 
dozens of countries, Tech has a community with many interests, 
wants and needs. Don’t forget that faculty and staff also read the 
paper. Tech’s faculty and staff shop just as much (sometimes more!) 
than its tudents. The Technique is a perfect way to reach everyone 
on campus.

Tech represents a 
diverse market right in 

the heart of Atlanta.

Tech students spend 
more than $250 

million every year.

More than 7,000 
faculty and staff.

More than 25,000 
undergraduate and 
graduate students.

25,000
students at Tech

53.7% 
undergraduates

25.6% 
graduate students

18.3% 
staff

2.5% 
faculty

11,000
in-state students

TECH

10,000
campus population

fifty
states represented

50
countries

31.6%
female

68.4%
male
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Publication Schedule

ISSUE DATE AD DESIGN REQUEST SUBMISSION DEADLINE ARTWORK SUBMISSION DEADLINE
Friday 1.12.18 

Spring Back Special Friday 1.5.18 Friday 1.5.18 Tuesday 1.9.18

Friday 1.12.18 Friday 1.12.18 Tuesday 1.16.18Friday 1.19.18
Housing Guide

Friday 1.19.18 Friday 1.19.18 Tuesday 1.23.18Friday 1.26.18 

Friday 2.2.18 Friday 1.26.18 Friday 1.26.18 Tuesday 1.30.18

Friday 2.2.18 Friday 2.2.18 Tuesday 2.6.18Friday 2.9.18

Friday 2.9.18 Friday 2.9.18 Tuesday 2.13.18Friday 2.16.18

Friday 2.16.18 Friday2.16.18 Tuesday 2.20.18Friday 2.23.18

Friday 2.23.18 Friday 2.23.18 Tuesday 2.27.18Friday 3.2.18 

Friday 3.9.18
Friday 3.2.18 Friday 3.2.18 Tuesday 3.6.18

Friday 3.9.18 Friday 3.9.18 Tuesday 3.13.18
Friday 3.16.18

Friday 3.16.18 Friday 3.16.18 Tuesday 3.20.18
Friday 3.30.18

Friday 4.13.18
“Best/Worst 

of Tech”

Friday 4.6.18 Friday 4.6.18 Tuesday  4.10.18
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Friday 4.6.18
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Frequently Asked Questions: 
Submitting an Ad

Q: I can’t design my own ad; what do I do?
If you need help designing the artwork of your ad, we can help! Email 
us at ads@nique.net for a design quote, and we’ll get you squared 
away as soon as possible. 

Q: How do I pay for an ad?
You may pay with a check in advance or after being invoiced. We 
accept credit card payments during the online submission process 
only. A fee of $50 will be applied for all returned checks. (Please note 
that cancellations within four business days of publication date will 
not be refunded.)

Q: What file types are accepted for print advertisements?
We accept artwork in TIFF, PDF, EPS, or AI formats. The artwork must 
also be in CMYK mode. Artwork resolution must also be in at least 250 
dpi for TIFF and not compressed. 

Q: What file types are accepted for online ads?
Online artwork must be in JPG, PNG, Flash, or HTML.

Q: Are there discounts for multiple ads?
Absolutely! See our Publication Schedule page for more information.

Q: What else should I know?
The Technique reserves the right to reject any ad. All ads are subject to 

approval by the Technique Editorial Board.

Q: Are there any laws I have to follow?
Yes. Ads including mention of alcohol must also include the state-
ment, “You must be 21 years of age to order and consume alcohol.” 
Ads for gambling, adoption or soliciting egg donors will not be 
accepted as per Georgia state law. 

Q: Who is eligible to place an ad?
All student organization and Institute offices/campus departments 
are eligible to advertise in the Technique, receiving the Student 
Organization and Campus Department rates respectively. These 
advertisers must be directly affiliated with the Institute to qualify. 

Local Advertisers are classified as those businesses headquartered in 
the state of Georgia, while National Advertisers are considered any 
business outside of Georgia. 

Q: How do I know if my ad got printed?
Proof of printing will be sent to the advertiser within 15 business days 
of publication date. Complaints regarding errors will be considered if 
contracted within 15 business days of the publication date. The 
liability of the Technique is limited to the cost of the ad. 



Advertise More, Save More!
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DISCOUNTS
Discounted amounts will be deducted from total cost and 
reflected in the balance due on invoice. Reimbursements, refunds, 
or credits will not be provided if payment is applied by credit card 
before issue publication date. All publication dates must be 
selected during one online submission process. Artwork may be 
submitted the week prior to the ad run date via email to 
ads@nique.net for each publication date if different artwork is to 
be used for each issue requested. 

BUY BULK, GET DISCOUNTS

14 issues = 25% savings

10 issues = 20% savings

7 issues = 15% savings

4 issues = 10% savings

The Fine Print

· Ad request must be received by 5 p.m. five business days before the requested publication date.
· Ad artwork must be received by noon two business days before the requested publication date. 
· We accept check, credit card, and PeopleSoft (GT Specific) payment. If paying with credit card, payment must be done at the time of online 

submission only. We cannot accept credit card payment after invoicing is complete.
· Ad submissions are finalized by Monday at 5 p.m. the week of publication; no changes will be accepted after this time.
· Cancellations within four business days of publication run date will not be refunded. 
· A late fee of $50 will be applied to returned checks. 
· Advertisements including the mention of alcohol must also include the statement: “You must be 21 years of age to order and consume alcohol.”
· Ads for gambling, adoption, or soliciting egg donors will not be accepted, per Georgia State law. 
· Complaints regarding errors will be considered if contacted within 15 business days of publication date. 
· The liability of the Technique is limited to the cost of the ad.
· Proof of printing (one to three issues) will be mailed to advertiser with invoice within 15 business days of publication date. 
· The Technique reserves the right to reject any ad. Receipt of a signed contract or payment does not constitute a binding contract. All ads are

subject to approval by the Editorial Board.




